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A Homepage Glow-Up That Drove Results
Our Challenge

Carmen Orthodontics needed a homepage experience that better reflected its

personality, differentiated the practice, and converted more visitors into patients -
especially on mobile
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Our Goal Our Approach
e Improve user experience e Enhanced homepage design to better support
across desktop and mobile branded storytelling
e Increase homepage  Rewrote homepage copy to be more compelling
conversions + engagement and conversion-focused

e Prioritized a mobile-first UX strategy

SPOILER: IT WORKED! ----—>

See for yourself on the next page.



the results?

The redesigned homepage created a stronger
brand experience while significantly improving
engagement and conversions across both
desktop and mobile.
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And the metrics prove it:
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YOY surge in YOY growth YOY increase December January
homepage in conversion in # of new YOY spike YOY gain
conversions rate patient starts
(58% LY » (71% LY -
(56 LY > 183 TY) (38% LY ~»10.6%TY) (123LY~158TY) 63% TY) 81% TY)

the takeaway...

By creating a more compelling, brand-focused homepage experience,
our team helped Carmen Orthodontics improve engagement,
increase conversions, and drive measurable patient growth.
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